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Construction a value proposition for Coca-Cola brand
Defining/understanding the target customer
	It is difficult to satisfy all the customer needs at once. This calls for a better approach in order to ensure that the marketing success target the specific group of consumers who will be served well. This requires the selection of the best target market that will enable the company to develop a successful marketing strategy. Currently, it appears that there is a great demand for low calorie/fat content foods and drinks. This is a fast growing market segment in the soft drink market. High consumption of fat content may result to heart diseases and diabetes and many customers are beginning to adopt the health life style that demands low consumption of sugar contents (Nasdaq, 2014). The popularity of low calorie foods and soft drinks is going higher and higher every day. Coca-Cola Company which lies in the beverage industry has no choice but to implement health style living in whatever it takes to the market. That’s why the company has launched low-calorie soft drinks products such as the Coke Zero and the Diet Coke (Temporal, 2014).
This has helped the company to capture customers that use the low or no calorie food and drinks in the market segment. However, the taste for such products may become unpleasant and may not be accepted by all the customers. Coke Life is a low-Calorie soft drink product that is more or less similar to the original Coca-Cola but has 30% less sugar content. This product was developed by the Coca-Cola Company after realizing that most of the customers who preferred to maintain a healthy style of living wanted to have the same taste of the original Coca-Cola but with low contents of calories. Coke Life became a better solution for this market segment because it has nearly the same taste (Nasdaq 2014).
Coca-Cola Company Brand positioning chart
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Source: Coca-Cola Company
Knowing the market competitors
There is need for marketers to find the right position for their products in the target market. This helps in the serving of the customer needs in order to gain a good competitive advantage that will last in the market and create a big impact. From the above diagram it is clear that Coke Life positions itself in good taste soft drink that contains low calorie. It is therefore very competitive when compared to the normal soft drinks of other beverage competitors such as the Pepsi. Coca-Cola Company serves the best purpose for customers who would wish to strike a perfect balance between soft drink products that have low sugar content and have good taste. The figure demonstrates how market positioning can be a good strategy to help a company to achieve its goals and objectives (Nasdaq, 2014). This helps to counter the competitor and strike a unique feature of the product or service. It is therefore important to ensure that the company finds the right position for its products in the target market that will enable the customer differentiate them from the competitor’s products.
Know the product from a customer view
	The differentiation strategy seeks to create a competitive advantage of the business in the market for its products and services by making them uniquely different from those of the competitors in terms of price, quality, performance, durability and features. The products or services should also be unique in a manner that the competitor finds it hard to copy. In order to foster a well calculated differentiation strategy it is very important for the business to;
· Exercise strong marketing skills
· Re-engineer its products
· Conduct a market research 
· Maintain a strong cooperation with its suppliers
· Keep a good corporate reputation that demonstrations technical skills
Distilling the customer oriented proposition 
	Branding is the process of developing a unique image, name of a product in the customer’s mind through the relevant advertising channels with a consistent theme. Coca-Cola Company puts its emphasis on its Zero sugar content products which have a bold and refreshing taste (Newman, 2016). The management puts very keen interest in bringing up a global bold brand strategy that creates an identity to convey Zero personality and great brand values. Creation of a unique and a consistent brand identity platform is a good way that ensures the coverage of the company’s logo, color palette, layout and type. The company links its brands to some of the most famous celebrities and also marketing events.it also aims at encouraging classic packaging some of which are very girlie or masculine to bring the feeling of beverage to the customer/individual’s nature (Nasdaq, 2014).
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